
 

 

PayPoint is the UK's leading specialist payments collection network used for the cash payment of bills and services.  

 

  

 

 

 

 

  

 

 

The PayPoint ‘Money Saving Tips’ campaign was 

designed as a follow-up to the ‘Get your bills paid’ 

campaign.  The primary objective of the campaign 

was to build and maintain engagement on the page as 

well as to drive conversations around money saving – 

something that is highly relevant to PayPoint’s target 

audience.  

 

We also wanted to create an ‘Ultimate Guide to 

Saving Money’ which we could use to add value to the 

PayPoint community & share across social platforms. 

 

 

 

 24% increase in Facebook fan base from 13,334 

at the start to 16,664 at the end.  

 We had a total of 1148 entries.  

 135 photos were submitted.  

 There were a total of 1,472 votes.  

 The campaign had a 60% opt in rate providing a 

mailing list of 693 contacts.  

 There were a total of 5,595 stories created about 

the page during the 2months the competition was 

running.  

 There were a total of 201 shares of the campaign 

as a whole and 88 invites for people to vote for 

their favourite.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The ten entries with the most votes made it to the final 

and the winner was then selected by Paypoint.  The 

top 50 enties were then used to create the ‘PayPoint 

Ultimate Guide to Money Saving’ a PDF guide of 

money saving tips that was sent to all entrants & 

uploaded to the PayPoint site and Facebook page.  

 

Designed in-house in compliance with Facebook’s 

promotional guidelines, the competition involved: 

 

 Facebook application design & build with multi tab 

functionality.  

 This included fan gate functionality so fans had to 

“like” the page to enter.  

 Voting capabilities so fans could vote for entries.  

 This was mobile enabled.  

 Social share integration.  

 Data collection and management. 

 Community management.  

 Working alongside PayPoint to integrate on- and 

offline activities. 

 In-depth campaign report and insights.  

 

The campaign was 

supported by Vodafone who 

provided the prize - a 

Samsung S3 smart phone. 

This ran for two months and 

required fans to share their 

own money saving tips with 

the Paypoint community 

which were then voted on by 

the fans.  

To ensure we make the most of the valuable user 

generated content that has been developed we are 

planning a series of follow up content pieces that can be 

used to drive traffic and engagement. These include:  

 

 Onsite content linking to PDF – Users have to ‘Pay 

with a Tweet’ to access this increasing virality  

 Slideshare summarizing the top 10 tips  

 You Tube video version of the PDF  

 

http://www.paypoint.co.uk/ultimate-guide-to-money-saving
https://www.facebook.com/paypointuk/app_197602066931325
http://www.paypoint.co.uk/ultimate-guide-to-money-saving
http://www.slideshare.net/PayPointUK/u-gt-msslideshare
http://www.youtube.com/watch?v=Prv98f0B4x8

